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Focusing on Community Value 

 Information everywhere 
   most of it is for free… 
   it is timely … 

 Conferences abound 
   many organizations focusing on niches 
   specific industry value 

 BUT … we are a Community 
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Focusing on Community Value 

 Local vs Global 

 The local touch and insight 

 Annotated Information 

 Being in Touch 

 Look for the local expert 



Community Value: What’s On 



Community Value: What’s On 



Community Value: Telecom Op. 



Community Value: Market 



Community Value: Wiki 
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Community Value: Being in Touch 



Coming up next 
 Conferences on the web 

 Being in Touch trialed in Latin America 

 Chapter focus 

 Meet the expert 

 discussion on the web with experts 

 Synch and asynchronous 

 Look for an expert 
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